
Program duration 

• 4 Academic years

Degree level 

• Bachelor- 240 ECTS

Entry requirements 

• Secondary education

• Proof of English Language Proficiency (B2

Level, IELTS-6.0/TOEFL-78)

• Recorded Video Interview

Required documents 

• Online Registration Form

• CV / Resume

• 2 Photos

• Notarized copy of Passport

• Notarized copy of High School

BACHELOR 

OF TOURISM 

The Caucasus  Tourism  School  (CTS)  was  first  established 

in 2010. The main goal of the school is to help bring up high 

quality professionals ready for taking leading positions in the 

diverse tourism sector – one of the Georgia’s key and most 

rapidly growing industries – and to prepare them for local and 

international job markets. 

The four-year program in Tourism gives students necessary 

skills and knowledge needed for professional growth, which will 

enable them to have a successful future career. The program 

curriculum covers general courses as well as courses in tourism 

management 

Accomplishment Certificate

Program language of instruction 

English 

Important dates 

Deadline for Fall Semester - May 20 

Deadline for Spring Semester - October 20 

Tuition fee 

5 000 USD per year 

Accreditation 

• Program is authorized and accredited
by Ministry of Education, Science,
Culture and Sport of Georgia

Contact info 

Ms. Diko Kopaleishvili, PhD
Director of Undergraduate and Graduate 
Programs Department 
T.: (+995 32) 2 37 77 77 (Ext. 499)
E.: dkopaleishvili@cu.edu.ge 

Department of Foreign Relations 
T.: (+995 32) 2 37 77 77 (Ext. 234)
E.: ir@cu.edu.ge
A.: 1 Paata Saakadze str., 0102 Tbilisi, Georgia
W.: www.cu.edu.ge

Program Content 

The program is interdisciplinary 

and aims to equip students with 

knowledge in the fields of business 

and management as well as empower 

them with practical skills in research, 

communication and IT 

Major specialization courses offered: 

• Tourism Economics

• Restaurant and Catering Service

Management

• Tourism Marketing

• Tourism Statistics

• Tourism Management

• Managerial Accounting

• Hotel Management

• Human Resource Management in

Tourism

• Corporate Finances

• Resort Management

• International Tourist Markets

• Business Plan Development

• Qualitative and Quantitative

Methods of Research

Final Project: 

• Bachelor’s Thesis

Key Features 

• The academic process in the

school is directly linked to

practice. Courses are delivered by

professors and experts, as well as

practitioners in tourism industry.

It provides an unique opportunity

for students to gain academic

knowledge while maintaining

close link to its practical

applications.

• As a part of academic process,

CTS students have an opportunity

to participate in national and

international conferences,

trainings, workshops and

seminars.

• Extracurricular activities including

study visits and excursions to

various touristic destinations are

organized to promote networking

and teambuilding.

Benefits 

• CTS is a partner of leading

international universities and local

public and private organizations

involved in tourism industry. In the

framework of these partnerships,

additional learning resources and

internship opportunities are avail- 

able for students.

• CTS provides additional language

courses to help students further

advance their employment oppor- 

tunities.

• CTS organizes regular thematic

events to help students develop

professional networks.

https://docs.google.com/forms/d/1uq7SoO3p3p1I6BlYmG2-nc8-pqtCg5uarC_ZmI0FgPc/viewform?edit_requested=true



